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Yock, Paul G., Zenios, S., Makower, J., Brinton, T. J., Kumar, U. N.
2015. Biodesign: The Process of Innovating Medical Technologies.
Cambridge university press.
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Bio-design: Define of unmet needs
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Needs finding and concept screening
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User experience context
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Thick data innovation
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Workshop (1) : User define and value re-construction
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Concept generation
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Available technologies
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Regulatory path
% 103% iR A
Competitive product analysis
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Prototyping
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Workshop (2) : Eliminate the Devil's Advocate 7
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Strategies for clinical validation
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Strategical development for product/service
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Business planning
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Term-project presentation




